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Namaste.ai is India’s most widely read travel and lifestyle magazine. Through its
partnerships with other major global carriers, Air India provides its guests unparalleled
connectivity and reaches an unprecedented number of discerning readers. As India’s
only carrier with a Business Class cabin, we have the creme de la creme of the country
flying with us and leafing through the magazine. Luxury, lifestyle, wellness, trends,
personalities—we bring distinct voices and varied perspectives to the table, igniting
minds and touching souls.
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CHANGE IS IN
THE AIR

Air India is well on its way in its transformation journey to become a
World-Class airline with an Indian Heart'.

From taking delivery of line-fit and retrofitted aircraft, to launching the Maharaja
Lounge, from revamping the Maharaja Club points programme to reimagining the
food and beverage menu, Air India is set to ensure you have the best experience on
the ground and in the air.

82% of Air India’s single-aisle aircraft deployed on domestic and
short-haul international routes boast new or upgraded interiors

First two retrofitted Boeing 787-8 will return in Q1 2026; retrofit of all
legacy Boeing 787-8 to be completed by mid-2027

Refreshed the food and beverage menu on domestic and international
routes to drive culinary delight at 35,000 feet

Air India’s first flagship Maharaja Lounge unveiled at Delhi International
Airport (T3) setting a new benchmark in premium travel comfort

Six new twin-aisle (A350-1000 and Boeing 787-9) to arrive by end of
calendar year 2026
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The New Maharaja Lounge At T3 Delhi

Spread across a massive 16,000sqgft, Air India’s brand new The Maharaja Lounge at the international pier at Terminal 3

of Indira Gandhi International Airport in Delhi, builds on the airline’s new design narrative, using the same colour palette

and motifs as the new aircraft cabin interiors, seamlessly tying in the journey from the ground into the air.

Divided into two distinct areas, the expansive Business Class section can accommodate around 300 guests, while the

First Class section, a study in luxury, seats around 30 guests. With an expansive menu that showcases the best of Indian

and international cuisine, its two bars have thoughtful cocktails crafted using local, seasonal ingredients. The Lounge is

open to guests travelling in First and Business Class, Gold and Platinum Maharaja Club, and eligible Star Alliance Gold

members. Namaste.ai will be placed at the Lounge to cater to this distinctive and diverse set of guests.

APX LUXURY



AIR INDIA

MO
10O

VISTAS
DL ORE

m A
Nl

330/ of Indians will plan 3 trips per year in 2026,
O instead of one annual break (Source: Scapia)

Air India is the only airline offering Business Class
and Premium Economy in the domestic sector, thereby
becoming the carrier of choice for premium, luxury flyers

O of Indians will travel with their families,
O including multigenerational journeys

(Source: Skyscanner 2026 Indian traveller snapshot)

The India outbound tourism market is valued at
USS 23.4 billion in 2026 and is projected to reach
USS$ 68.8 billion by 2036, expanding at an 11.4% CAGR

(Source: Future Market Insights)
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DISCOVERALIMITLESS WORLD

Launched in July 2023, Namaste.ai has consistently evolved and revamped.

Our new Mind, Body, and Soul sections transcend traditional travel and lifestyle content to offer
stimulating, elevated reads with universal appeal. We get locals to give us insights on overlooked
gems, highlight unique adventures and experiences you wouldn’'t normally chance upon, and take
you to new vistas to explore. Influential voices share their perspectives and tell us what inspires
them; experts offer guidance, decoding the latest trends and helping make sense of the buzz;
first-person narratives bring genuine, relatable and compelling perspectives, told with authenticity.

Each edition is a collectible

SPECIALLY CURATED ART EDITION
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MIND

Stories that shift perspectives and
broaden the scope of thought.
Destinations, celebrity interviews,
crafts, culture, art and luxury, from
a lens that is not run-of-the-mill

APX LUXURY

BODY

Wellness, fitness, nutrition,
trends, new therapies, and
inspiring stories from people
who have pushed beyond their
mental and physical limits

The harmony of movement and balance:
740 EATING RIGHT

CTIVE REA

S

SOUL

Stories that go beyond the
ordinary, adding sensitivity and
depth, giving us a glimpse into
a person’s intimate reflections
and take on life
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PEAK TO YOU

Curating compelling articles and stunning visuals by featuring the best writers and photographers from across the globe

Matt Preston

Australia-based Preston is a food critic,
food journalist, TV and radio presenter,
and a judge on MasterChef Australia. He
has eight cookbooks to his name.

TIMELESS
FLAVOURS

9
i connect us to our
past and create Future memorias

words by Matt Prestan
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Raveena Tandon

A Bollywood star, Raveena harbours a
deep love for wildlife, which she took to
capturing through her lens after taking a

backseat from an active film career.

Vikas Khanna

Acclaimed Indian-American chef, author
and philanthropist, Khanna is one of
the first Indian chefs to be awarded a
Michelin star.

Dan Brown

Bestselling author, Brown is renowned
for The Da Vinci Code. The world's most
celebrated writer of thrillers, he was one

of TIME's 100 Most Influential People.
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GROSS RATES

DISPLAY UNIT RATE (Z/INR)
STANDARD AD POSITIONS —
Full Page Colour (FPC) 10,00,000 Q A | s ( A Q ) S [ | N Q ]
Double Page Spread (DPS) 20,00,000
First 30% Single (FPC) 12,00,000

FREQUENCY: Monthl

First 30% Spread (DPS) 24,00,000 Q Y
PREMIUM POSITIONS . .
Catefold 2800000 BISTRIBUTI%ITI. Every .seatL pchketf of AL|r India
Opening Double Spread (IFCS) 24.00,000 omestic an nternationa ircraft + Lou nges
Inside Front Cover (Single Page IFC) 15,00,000
Inside Back Cover {IBC) 12,00,000 MAGAZINE SIZE: 210 mm (width) by 273 mm (height)
Outside Back Cover (OBC) 20,00,000 PAPER: 220 GSM (covers) and 80 GSM (inside pages)

. MATERIAL DEADLINE: 20th of every month
(All rates will attract GST at 5%)

MATERIAL PRINTING REQUIREMENTS:

A D\/E RT' Sl N G S P EC' F | CAT' O N S 1/ The ad should be provided in PDF or EPS format only
AD SIZE BLEED (W X H) NON-BLEED (W X H) 2/ Do not place logos, legal disclaimers or other critical info outside the live
Full Page 210 x 273 mm 190 x 250 mm area o _ o
3/ All files must be minimum in 300 DPI, with links in CMYK mode and fonts
Double Spread 420 x 273 mm 400 x 250 mm embedded in the file
Inside Covers 210 x 273 mm 190 x 250 mm PAGE BLEEDS: 3 mm on all sides (ads without sufficient bleed area will be
Back Cover 210 x 273 mm 190 x 250 mm reduced to fit the live area size)

LIVE/SAFE AREA OR NON-BLEEDS: 10 mm on all sides

GUTTER: 5 mm on each side for live matter (10 mm in the centre)

FULL PAGE (BLEED) FULL PAGE (NON-BLEED) DOUBLE SPREAD (BLEED) DOUBLE SPREAD (NON-BLEED)

210 MM x 273 MM 190 MM X 250 MM 420 MM X 273 MM 400 MM X 250 MM
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ICONIC

BY NATURE,
FUTURE-READY

BY DESIGN &

ABOUT US

APX Luxury is one of Asia’s
most vibrant and progressive
independent media houses. Its
portfolio includes a variety of
brands in lifestyle and luxury
markets across Hong Kong,
India, Malaysia, Singapore,
and Thailand.

APX LUXURY

INDIA ASIA
NEW DELHI: The Hub, Plot 66, Okhla Industrial Estate, THAILAND:
Phase-lll, New Delhi-110020
MUMBAI: Ganga Jamuna Sangam, A/901, 14th Road, Bandra SINGAPORE:
West, Mumbai-400052 HONG KONG:
CHENNAI: No. 145, New 2, 8th Floor, Old, Nungambakkam
High Rd, Nungambakkam, Chennai, Tamil Nadu- MALAYSIA:
600034
KOLKATA: 1st Floor, 132A, Shyama Prasad Mukherjee
Rd, Anami Sangha, Kalighat, Kolkata, West
Bengal-700026
BENGALURU: 1203, 12th Floor, B Wing, Mittal Tower, M.G. Road,
Bengaluru-560001
AHMEDABAD: 613, North Plaza, Gandhi Nagar, Motera,
Ahmedabad-380005
INDORE: 5th Floor, Next coworks, BPK Titanium AB Road,
Vijay Nagar, Indore-452010

63 Athenee Tower, 21st Floor Wireless Road,
Lumphini Pathumwan, Bangkok, Thailand 10330

15 Scotts Road, #04-10, Singapore 228218

Unit 1006, 10/F, Capital Centre, No. 151
Gloucester Road, Wan Chai, Hong Kong

Mercu Aspire Tower 1, Unit 18-01 & 18-023, Jalan

Bangsar, KL Eco City, Kuala Lumpur, Malaysia
59200

UNITED KINGDOM
Chris Cutler

TTG Media Limited Friars House
160 Blackfriars Road London

SE1 8EZ England, United Kingdom

T: (44-20) 3714 4102
E: ccutler@ttgmedia.com

EUROPE

ITALY | GERMANY | FRANCE

Barbara Rebora

Italian Exhibition Group Spa

(TTG lItalia) Foro Buonaparte
74-20121 Milano, Italy

T: (39-02) 8068 9242

E: barbara.rebora@iegexpo.it

INTERNATIONAL NETWORK

NORTH AMERICA

Natalya Meytin

World Media Inc.19 West 36th Street,
7th Floor New York, NY 10018

T: 212-244-5610 Main

E: Natalyameytin@worldmediaonline.com

NORTH ASIA

SOUTH KOREA | JAPAN

SS Song

First Media Services Corp. #1514, Hwang Hwa B/D, 320,
Gangnam-daero, Gangnam-gu, Seoul, Korea 06252

T: (82-2) 363 3591 M (82) 10 5234 3590 F (82-2) 738 7970
E: fmsc3590@gmail.com, fmsc@unitel.co.kr

CONTACTS

SALES

Annesha Sanyal

Country Director - Sales & Marketing
adsales.airindia@apxluxury.com

+91 9820194819

EDITORIAL

Geetika Sasan Bhandari
Editor-in-Chief
geetika.bhandari@apxluxury.com
+91 9818244992



